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1 UICXOJHBIE TAHHBIE 1 KOHEUHBIN PE3YJILTAT U3YUEHUS
JTUCTMILTAHBI (MO Y JIST)

1.1 Heab n3yvyenunsi ATUCUUILTHHBI (MOYJIs1)

Llenpro U3ydeHUs TUCUUILIMHBI SIBISETCS AJaJbHENIEEe pa3BUTHE MHOSA3BIYHON
KOMMYHHUKATUBHOW KOMIIETEHILIUU, T.e. OOECIeUYeHUE YPOBHSA 3HAHUH M yMEHHI,
KOTOPBIA TO3BOJIUT MOJIb30BAaTHCSI MHOCTPAHHBIM SI3BIKOM B Pa3IUYHBIX OOJACTIX
npodeCCUOHAIBHON JEeATEIbHOCTH, HAYYHOU M MPaKTUYECKOW padoTe, B OOIICHUH C
3apyOeKHBIMU MAapTHEPAMH, JIJIsI caMo0oOpa3oBaTeNbHBIX U Apyrux ueineil. Hapsany c
MPaKTUYECKOHN LIENbI0, KypC peaju3yeT 00pa3oBaTelIbHbIe U BOCIHUTATENbHBIE LENH,
CIOCOOCTBYS PACHIMPEHUIO KPYTro30pa CTYIEHTOB, MOBBIIICHUIO UX OOIIEH KyIbTYphI
U o0pa3oBaHus, a TaKXKe KyJIbTYypbl MBIIUIEHUS MW TOBCEJHEBHOTO H
po(EeCcCCHOHATILHOTO OOIIEHUS, BOCIUTAHUIO TEPIIUMOCTH M YBAKEHHS K JYXOBHBIM
LHEHHOCTSIM HapOJOB JAPYTUX CTPaH.

1.2 3agaum AMCHUIIMHBI (MOTYJIs1)

OCHOBHBIMM 337ja4aMH TACLHIUINHBI SBJISIOTCA:

- OBJIaJICHUE HOBBIMHU S3BIKOBBIMHM CPEJICTBAMM, HABBIKAMU OINEPUPOBAHHUS
THUMHM CPEACTBAMU B KOMMYHUKATUBHBIX LEJSIX, YBeIMUeHHE 00bEMA 3HaHUH 3a CUET
uH(popmauu npo(ecCHOHATBHOTO XapaKTepa;

- pacuupeHue o0bemMa 3HaHUM U COLMOKYJIbTYPHOU CrIeIM(UKHA CTPaHbl, CTpaH
MU3y4aeMoOro A3bIKa, YMEHHWHA aJeKBAaTHO MOHMMAaTh MW HMHTEPHPETUPOBATH
JMHTBOKYJIbTYPHbIE (DaKThI;

- JaJbHEMIIEe  pa3BUTHE  CHEUUAIBHBIX  YMEHUW,  IO3BOJIKOLIMX
COBEPILEHCTBOBATh YYEOHYIO AEATEIBHOCTh MO OBJAJACHUI0 MHOCTPAHHBIM S3BIKOM,
NOBBIIATh €€ MPOAYKTUBHOCTB, @ TAKKE HMCIIOJIB30BATh M3Y4YaE€MbIA SI3BIK B LEISX
IPOAODKEHUs 00pa30BaHUs U cCaMOOOPa30BaHMUSL.

1.3 Mecto aucuuninnbl (MoayJsi) B ctpykrype OIl BO

JlucoumiirHa OTHOCHUTCS K o0s3arenpbHON 4yactw  bioka 1. JIucHUIIMHBL
(Moynu) 00pa3oBaTeNbHON TPOrPAMMBI.

1.4 O0beM qucHUIIMHBI (MOAYJIs1) U BUABI y4eOHO padoThI

O0beM auCHMIUIMHBL (MOJYJsI) B 3aUETHBIX EIUHHUIIAX C YKa3aHHEM
KOJIMYECTBA AaKaJE€MUYECKUX 4YacoOB, BBIJIEJEHHBIX Ha KOHTAaKTHYIO paloTy
oOydalomuxcst ¢ npenogaBareneM (M0 BUAAM yduyeOHBIX 3aHATHI) U Ha
CaMOCTOSITENIbHYI0 paboTy o0yuarolmxcs npeacrapieHsl B Tadaune 1.1



Tabmuua 1.1
O06beM TUCIUIUIMHBL (MOJTYJIsA) AJIs OUHOM (POpMBI O0yUeHHUs
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1.5 IlepeyeHb NJIAHMPYEMBIX Pe3yJbTATOB O0y4YeHHS] MO JUCHUILUIUHE
(MoayJ1r0)

[Tponecc n3ydeHus: UCHUIUIMHBI HAaMpaByieH Ha GOPMUPOBAHUE KOMITETCHITUH,
Mpe/ICTaBJICHHBIX B Ta0Oauie 1.2.

Tadmuma 1.2
DopMUPYEMBIE KOMITETEHIIUN
Kon Haumenosanue
WNHaukaTopbl JOCTUXKEHUS [Inanupyemslie pe3ynbTaTsl
KOMIIET KOMIIETEHIINH .
KOMIIETEHIINH o0yuyeHHs

EHIUU

YK-4 | Cnocooen npumenamo [NJ-1yk-4 — Vcnionb3yet 3naer:

coepemennble KOMMYHUKATUBHbIE = JICKCMYCCKHUC CIMHHUIIBI,

rpaMMaTHYECKHUE CTPYKTYPbI
HGOGXOI[I/IMBIG T 1€JI0BOI'O
00IIIeH s Ha THOCTPAHHOM

S3BIKE;
UHOCIMPAHHOM(bIX) npodecCHOHATBHBIX KOHTAKTOB |_ YHKIMOHATBHBIC

KOMMYHUKAmMUuGHble  |TEXHOJOTUU JUIA TIOUCKA,
mexnonozuu, 6 mom  |oOMeHa nHdopmaren u
qyucjie Ha YCTaHOBJICHHUA

A3blKe(ax), 0 0COOEHHOCTH YCTHBIX U




AKAO0EMUYUECKO20 U
npogeccuonansvnozo
é3aumooeiicmeus

HU-2yk-4 — [Ipeacrasmusier
pe3yJIbTaThl aKaIEMUYECKOU U
npodecCHOHATBLHOM
JEATETbHOCTH Ha Pa3IMYHbIX
Hay4HbIX MEPOIPUATHUSAX,
BKJIFOYAsi MEXKIYHApOIHBIE.

NA-3yk-4 — JlemoHCTpUpYET
UHTETPATUBHBIC YMCHHUS,
HEOOXOIUMBIC IS

3¢ (HEeKTUBHOTO yUacTHs B
aKaJIeMUYCCKHUX U
poeCCHOHATBHBIX
JIUCKYCCHUSX.

IIMCbMCHHBIX
po¢eCCHOHAIBHO-
OPHUCHTHPOBAHHBIX TCKCTOB,
- TpeOOBaHMS K MTPABUIIBHOMY
0(hOPMIICHUIO JIETIOBBIX ITHUCEM.
Ymeert:

- IEPEBONTH U TEePeIaBaTh
OCHOBHOE COJICp)KaHHE
po¢eCCHOHAIBHO-
OPHUCHTHPOBAHHBIX TCKCTOB,
- BBIpaXKaTh
apryMEHTUPOBAHHO CBOU
MBICJIM 1 MHCHUEC Ha
WHOCTPaHHOM SI3bIKE,
MO//IEPKUBATH Oecey Mo
po¢eCCHOHAIBHO 3HAYUMOM
TEMaTHKE;

- COCTaBJISITh PA3JINYHbIC
BUABI ACTIOBBIX ITUCEM,
pesioMme.

Biageer HaBbIKAMU:

- 3(peKkTUBHOTO PeUEeBOTrO
MoBe/IeHUs B chepe enoBoit
KOMMYHHKaIUH;

- U3BJICYEHUS 1 00pabOTKH
HE0O0X0auMOM HHGOpMAITIH
13 UHOS3BIYHBIX UCTOYHUKOB
Y Mepeiavn 3TOU
uHpOpMaIUY Ha
MHOCTPAHHOM SI3BIKE;

- BeIcHU JIeJIOBOI
KOPPECIIOHAEHIINH C YUYETOM
TpeOOBaHMiA, IPUHATHIX B
MEKTYHAPOTHOW PAKTUKE.




2 COAEP KAHUE JUCIUIIVIMHBI MOAYJIs)

2.1 CTpyKTypa AUCHUILIHHBI (MOXYJINA)

ConepxaHue JHUCHUIUIMHBL  (MOIYJIs), CTPYKTYpPUPOBAaHHOE IO TeMaMm
(pa3zmenaMm), ¢ yKa3aHHEM OTBEIEHHOI'O Ha HUX KOJIMYECTBA aKaJIEMHUYECKUX 4acOB U
BUJIOB Y4€OHBIX 3aHATUM NpUBEAEHBI B Tabauue 2.1.

Tabmura 2.1
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1 The Concept of Business and the 16 4 12
Concept of Profit. (Konuemnmms
OM3HEC U KOHIIEMIHS TPUOBLIH).
2 Cross-cultural communication. 14 2 12
(MexKyIbTypHasi KOMMYHUKAITH).
3 Negotiations. (IleperoBopsi). 14 2 12
4 Company. (Komnanwus). 15 4 11
5 Forms of business Organizations. 13 2 11
(Dopmbl opranu3zainuu OU3Heca).
6 Business Ethics. Corporate Culture. | 14 4 10
(Jenoas sTuka. KopnoparupHas
KYJIbTYpa).
7 Management. (MeHEHKMEHT). 15 4 11
8 Marketing. (MapKeTuHr). 14 4 10
9 Advertising. (Peknama). 12 2 10
10 Business letter. (/lemoBoe 16,7 4 12,7
MHCHMO).
[TpomexxyTounast arrecramms (3ader) | 0,3 0,3
HToro 3a cemectp 144 32 0,3 111,7

2.2 Conep:kanue pa3iejioB JUCHUIIIMHBI (MOLYJIA)

1The Concept of Business and the Concept of Profit (Konuenuus 6usnec u
KOHLIETILIUSI PUOBLIH.

The definition of Business and Profit. (Onpenenenue OuzHeca u npuOBLIN).
Telephone conversations. ([leinoBoe oO1ieHue mno teiaedony).

N3yyeHne HOBOHM JIEKCUKHU. BBINIOTHEHHE TpaMMAaTUYECKUX U JIEKCUYECKUX
3amaHnid. 3ydeHue JeKCHMKM TI0O TeMme. BbIMogHeHWe TrpaMMaTHYeCKUX M
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JIEKCUYECKUX 3aJaHUI

2 Cross-cultural communication. (MeXKynbTypHast KOMMYHUKALIKS).

Tekctel mo pmanHOM TeMe. HM3yueHne HOBOM JeKCHKU. DBrinosiHeHue
rpaMMaTHYECKUX U JICKCUUECKUX 3aJIaHHil.

3 Negotiations. (IleperoBopsr).

How do cultural differences affect communication? (Kak kynabTypHBIE
paznuuus BIMSIOT Ha oOmieHune?). M3ydeHue HOBOW JEKCUKH. BrimonHeHue
rpaMMaTUYECKUX U JICKCUUECKUX 3aJJaHUM.

4 Company. (Kommnauus).

UteHue TEKCTOB, U3yUYCHHUE JIEKCUKU MO TeMe. BhIMoIHeHne rpaMMaTHYeCKUX
U JIEKCUYECKHUX 3aJaHUM.

CocraBienue npeseHTanuu Ha TeMy: «My (future) company». «Mos
(Oymyrast) KOMITaAHUS.

5 Forms of business Organizations. (PopMbI opranuzanuu Ou3Heca).

Tpu popmbl opranuszaiuu OM3Heca: eIUHOIUYHOE BIaJICHUE, TOBAPHUIIIECTBO
(W11 MapTHEPCTBO), KOpHopaIus (Ml akKIMOHEPHOE OOIIIECTBO).

N3yyeHne HOBOM JIEKCHKH. BBINOIHEHHE IpaMMaTHUYECKUX W JIEKCUYECKUX
3ananuii.6 Business Ethics. Corporate Culture. (/lenoBas stuka. KopmnopatuBhas
KyJIbTypa).

Tekctel mo Tteme. M3ydeHue iiekcuku. BBINIOTHEHME TIpaMMaTHYECKUX U
JIEKCUYESCKUX 3aJIaHUI.

7 Management. (MeHeI>)KMEHT).

MenemxmenT. CTpaTernuyecKuii MEHEIKMEHT.

N3yueHne HOBOM JIEKCHKH. BBINOIHEHHE TpaMMAaTHUYECKMX W JEKCHYECKUX
3amanuii. CoctaBiieHUE Ipe3eHTaIuu Ha TeMy: «Managementy. (MeHeIKMEHT).

8 Marketing. (MapkeTuHr).

MapkeTtunr. CTpaTeruu MapKeTHHTa.

N3ydyeHnne HOBOW JEKCUKU. BBINOJHEHWE TPaMMATUYECKUX U JIEKCHYECKUX
3aJIaHUMN.

9 Advertising. (Pexnama).

Texkct Advertising. (Pexmama). M3yuenue HOBOH JieKcMKH. BrimosHeHwue
rpaMMaTUYECKUX U JIEKCHUYECKUX 3adaHui. TBopueckoe 3ajaHue: NpUAyMaTh
peKiIamMy aKkTyaJbHOTO MPOAYKTA.

10 Business letter. (/IenoBbic mucbMa).

Buapl nenoBbix nuceM. CocTaBieHuUE JEIOBBIX MUCEM; PEIIOME.

2.3 KypcoBasi pab6ora (KypcoBOii IPOEKT)

He npenycMOTpeHO y4eOHBIM TUIAHOM.



3 OINEHOYHbLIE MATEPHAJIbBI n METOINYECKHE
PEKOMEHJIAIIU ITO OCBOEHUIO JUCIIUIIJIMHBI (MOY JIs1)

3.1 Coaep:kanue ONLEHOYHBIX MAaTePHAJOB M HX COOTBETCTBHE
3allJIAHMPOBAHHBIM pe3yJIbTaTaM 00y4eHH s

Texymuii KOHTPOJIb YCIIEBAEMOCTH 00SCIIEYMBACT OIEHUBAHHUE X0J1a OCBOCHUS
TUCIUTLINHBL  (Momyisi). IlepedeHb OIEHOYHBIX CPEACTB TEKYIIEro KOHTPOJI
npejcTaBiieH B Tabsuiie 3.1.

Tabmumna 3.1

OneHoYHbIE CPEICTBA TEKYILEr0 KOHTPOJIS

Kon u unaukarop

Bunbr yaeOHbIX HanmeHnoBaHue OeHOYHOTO CPEACTBA TEKYLIETO
. JOCTHKCHUS
3aHATUN KOHTpPOJIA
KOMIIETCHIIUH
[IpakTuueckue 3aHATUS (BbIMOIHEHNE KOHTPOJIBHBIX paboT, JIEKCUKO- NA-1yk4, U-2yxk4,

rpaMMaTHYeCKHUX YIIpaXHeHUH, nepeBoa u uteHue |MJI-3vk.4
npodeccuoHaNTbHO-OPUEHTUPOBAHHBIX TEKCTOB,
JTUCKYCCHH T10 33JJaHHBIM TEMaM.

CamocrosiTenbHas Bonpocs! 17151 caMOnoAroToBKH, NPE3CHTAlUH, N-1yk-4, UA-2yk.4,
pabota TECTUPOBAHUE N-3yxk-4

TumnoBble KOHTPOJIbHBIE 3a/laHUs WM WHbIE MaTepuajbl, HEOOXOIUMBIE AJIs
OLICHKM 3HaHUIl, YMEHUI, HABBIKOB U (MJIM) ONbITA ACSITEIbHOCTH, XapaKTEPU3YIOIINE
npouecc (opMHpoBaHMS KOMIIETEHIIMI B XOJE€ OCBOEHHUS 00pa3oBaTeIbHOU
IIPOTPaMMBlI.

IIprmMepsl 3a1aHUM TEKYIETO KOHTPOJIA:

[Iprmep KOHTPOJIbHOI pabOTHI:

BbInoiHUTE JIEKCHKO-TPAMMATHYECKHE YIPAKHEHHUsI.
1. Give synonyms.

Jobless, be responsible for, make money, dismiss (2), to work regular hours.
2. Find the mistake in each sentence.

I’d like to apply for a work.

He is going to be retire at the age of 60

He promoted and they gave him a pay rise.

Blue-collars workers often have difficulty staying at work.
3. Choose the right word.

She worksata  of 100 dollars a month.

a) wages;

b) pay;

c) salary;

d) earnings.

Ann was unemployed doing only odd .

a) work;

b) jobs;




) occupation;

d) position.

Payment for particular professional advice or service is called

a) profit;

b) pay;

c) fee;

d) payment.

At the interview don’t forgetto  your salary.

a) negotiate;

b) talk about;

c) ask for.

He has been unemployed for two years. Now all he wantsisa _ job.
a) safe;

b) steady;

C) secure;

d)stable

4. Insert a preposition.

I’d like to apply _ a job because I am interested  changing for a better position.
Mr. Smithis  charge  our Marketing department.

How much do you earn a month? — I can’t say exactly as l am paid _ the hour.
The firm advertised  a secretary.

I am going on a business trip instead of Harry, heis _ sick leave.

He doesn’t work at the moment. Heis ~~ work.

Whatdoyoudo  aliving?

5. Translate.

1. Omna pemmia yCTpOUThCS Ha 3Ty paboOTy, TaK Kak OHA JIaeT XOPOIINe KapbepHbIe
BO3MO)KHOCTH.
2. OH x04eT 0CTaBUTh pabOTy U 3aHATHCS OU3HECOM.

3. B CIIA perHOK Tpyaa oueHb THOKUH. JIeTKO HAaHUMATh U YBOJIBHSTH JTFOJICH.

4. Bo MHOrux amMepruKaHCKUX CEMbSAX TPAAULIMOHHO KOPMUJIBIIEM SIBJISIETCS MY KUMHA.

5. MHor#e >KEeHIIWHBI TPEINOYUTAIOT paboTaTh HEMONHBIA pabouyuil JeHb, TaK Kak
OCcOOMii 1Mo YX0/Ty 3a peOCHKOM HEJJ0OCTATOYHO.

6. BbI MOeTe B3SITh KOMUIO TPYAOBON KHUKKH B OT/IEJI€ KaJpOB.

7. Cekperapio TPUXOAUTCS HMETh JI€JI0 HE TOJIBKO C JOKyMEHTaMH, HO M C
MOCETUTEISIMH.

8. On ywen B orctaBky B 70 J€eT.

[TIpumep nEeKCUKO-TpaMMaTUYECKUX YIIPAKHEHUM:

make a call — to telephone someone

give someone a call — an informal way of saying ‘call’ or ‘phone’

call back/get back to someone — to telephone someone again

return someone’s call/call someone back — to call someone who called you
before

put someone through — t o connect the caller to another person or department
get through to someone — t o be able to contact and talk to someone

be engaged (BrE), be busy (AmE) — t o be in use; the number you are calling
is not available

be on the phone — t o be using the phone

hold on — to wait

hang up — t o end a call and put the phone down

extension — an internal telephone number

answering service — an electronic service which records messages for you
and gives them to you later



answering machine — a machine connected to the phone which records
messages from callers

Fill the gaps with the words and word combinations given above and translate the sentences.
1 Couldyou  tome with that information?

2 The number  still  .Ican’tseemto .
3D'msorry,theline . Wouldyouliketo later?

4 After waiting for twenty minutes, he .

5 I’ll meet you downstairs in five minutes. [ just haveto  a
6 I left a message with his

7 amoment. I’ll see if she is free.

8 Couldyou  me to the sales department, please?

9 Did you manageto  to the Marketing Director?

10 If he’s not there I’ll leave a message onthe

[Ipumep TEKCTOB:

Management Functions

Management plays a vital role in any business or organized activity. Management is
composed of a team of managers who have charge of the organization at all levels. Their duties
include making sure company objectives are met and seeing that the business operates efficiently.
Regardless of the specific job, most managers perform four basic functions. These management
functions are planning, organizing, directing, and controlling.

Planning involves determining overall company objectives and deciding how these goals can
best be achieved. Managers evaluate alternative plans before choosing a specific course of action
and then check to see that the chosen plan fits into the objectives established at higher
organizational levels. Planning is listed as the first management function because the others depend
on it. However, even as managers move on to perform other managerial functions, planning
continues as goals and alternatives are further evaluated and revised.

Organizing, the second management function, is the process of putting the plan into action.
This involves allocating resources, especially human resources, so that the overall objectives can be
attained. In this phase managers decide on the positions to be created and determine the associated
duties and responsibilities. Staffing, choosing the right person for the right job, may also be
included as part of the organizing function.

Third is the day-to-day direction and supervision of employees. In directing, managers
guide, teach, and motivate workers so that they reach their potential abilities and at the same time
achieve the company goals that were established in the planning process.

Effective direction, or supervision, by managers requires ongoing communication with
employees.

In the last management function, controlling, managers evaluate how well company
objectives are being met. In order to complete this evaluation, managers must look at the objectives
established in the planning phase and at how well the tasks assigned in the directing phase are being
completed. If major problems exist and goals are not being achieved, then changes need to be made
in the company's organizational or managerial structure. In making changes, managers might have
to go back and replan, reorganize, and redirect.

In order to adequately and efficiently perform these management functions, managers need
interpersonal organizational and technical skills. Although all four functions are managerial duties,
the importance of each may vary depending on the situation. Effective managers meet the
objectives of the company through a successful combination of planning, organizing, directing, and
controlling.
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BUSINESS ENVIRONMENT

What do you think of when you hear the word business? Does it conjure up images of
successful corporations, such as General Motors and IBM? Are you reminded of smaller firms, such
as your local supermarket or car-repair shop? Or do you think of even smaller one-person
operations, such as the dry cleaner around the corner or your neighborhood pizzeria? All of these
organizations are businesses — organizations that provide goods or services to earn profits. Indeed,
the prospect of earning profits — the difference between a business’s revenues and expenses — is
what encourages people to open and expand businesses. After all, profits reward owners for risking
their money and time. The legitimate right to pursue profits distinguishes a business from those
organizations, such as most universities, hospitals, and government agencies, which run in much the
same way but which generally don’t seek profits.

In a capitalistic system, then, businesses exist in order to earn profits for owners who are
free to set them up. But consumers also have freedom of choice. In choosing how to pursue profits,
businesses must take into account what consumers want or need. No matter how efficient a business
1s, it won’t survive if there is no demand for its goods or services. In other words, someone who can
spot a promising opportunity and then develop a good plan for capitalizing on it can succeed. The
opportunity always involves goods or services that consumers need or want — especially if no one
else is supplying them or if existing businesses are doing so inefficiently or incompletely.
Businesses produce most of the goods and services we consume and employ most working people.

They create most new innovations and provide a vast range of opportunities for new
businesses, which serve as their suppliers. A healthy business climate also contributes directly to
quality of life and standard of living. New forms of technology, service businesses, and
international opportunities promise to keep production, consumption, and employment growing
indefinitely. Business profits enhance the personal incomes of millions of owners and stockholders,
and business taxes help to support governments at all levels. Many businesses support charities and
provide community leadership.

So, what is business? One definition of business is the production, distribution, and sale of
goods and services for the benefit of the buyer and the profit of the seller. In the modern world the
control of production is largely in the hands of individual business people or entrepreneurs, who
organize and direct industry for gaining profits. First, production is a creation of services or the
changing of materials into products. Next, these products need to be moved from the factory to the
marketplace. This process is known as distribution. Third is the sale of goods and services. Sale is
the exchange of a product or service for money.

Goods are products which people either need or want; services are activities which a person
or group performs for another person or organization. Business, then, is a combination of all these
activities: production, distribution, and sale. However, there is one more important factor. This
factor is the creation of profit or economic surplus. Profit is the money that remains after all the
expenses are paid. So, creating an economic surplus or profit is a primary goal of business activity.

Speaking about business one should mention the business cycle. The business cycle or trade
cycle is a permanent feature of market economies: gross domestic product (GDP) fluctuates as
booms and recessions succeed each other. During a boom, an economy (or at least part of it)
expands to the point where it is working at full capacity, so that production, employment, prices,
profits, investment and interest rates all tend to rise. During recession, the demand for goods and
services declines and the economy begins to work at below its potential. Investment, output,
employment, profits, commodity and share prices, and interest rates generally fall. A serious, long-
lasting recession is called a depression or a slump.

[IprMepHBIN NTEpEeYEHb TEM I JUCKYCCHUU:
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1. What is the current economic situation in your country? Why? (Kakoa
TEKyIllasi SKOHOMUYecKasi cutyanus B ctpane? [louemy?)

2. Which qualities of a good manager are the most important? (Kaxue
KauecTBa Han0oJIee BaXKHBI I XOPOIIIETO MeHeKepa?).
[TprMephl TeM YCTHBIX OIMPOCOB Ha 3aHATHSAX:

1. What is profit? (Uto Takoe npuObLIL?)

2. How do individuals develop their personal codes of ethics? (Kakum obpazom
MOXHO pa3padboTaTh KOAEKC JIUYHON ITUKU?)

3. What is the structure of a business letter? (KakoBa cTpykTypa AenoBoro
nucrMa?)

[Tpumepsl BOITPOCOB sl TOJATOTOBKH K TPAKTUYECKUAM 3aHSATUSIM:

1. What is decision-making process? (Uto Takoe mpoiecc TPUHITHS
penieHuit?)

2. What can you say about the advantages of viral marketing? (Uto BbI MOkeTe
CKa3aTh O MPEUMYIIECTBAX BUPYCHOTO MapKeTHHTa?)

3. Identify the type of corporate culture in which you would like to work.
Explain the reasons for which you find the given type the most suitable for you
personally. (Onpenenure TUTT KOPHIOPATUBHON KYJIBTYphI, B KOTOPOI BBl XOTEIH ObI
pabotarb. OOBSICHUTE MPUYHMHBI, 0 KOTOPHIM BBl CUMTAETE JTaHHBIA THUIl HauOoJee
MTOIXOSAIIMM JIMYHO JIJIS Bac).

[TprmepsI BOITPOCOB JIJIsi CAMOIIOATOTOBKH:

1. What are the basic concepts of organising? (KakoBbsl OCHOBHBIE KOHIIETIIIUN
opraHu3anuu?)

2. Search the Internet and find information on the topics “Advertising” and
“Brands and branding”. Share your findings with your classmates in the next lesson.
(IToummure B wuHTEepHeTe wuHHMOpMaiuio mo Temam «Peximamay u  «bpeHab.
[TonenuTech CBOMMU BBIBOJAMH Ha CJIEIYIOIIEM YPOKE.)

3. Study the types of business letters. ((M3yuuTe TUIIBI AETOBBIX TUCEM).

[TonHBI KOMIUICKT MaTepHalioB (TEKYIIErOo W MPOMEKYTOYHOTO KOHTPOJIA),
HEOOXOJMMBIX JISI OIICHWBAHUS PE3yJIbTAaTOB OCBOCHHS JUCITUILUIMHBI (MOIYJIs),
XpaHUTCs Ha Kadeape-pa3padoTurke B OyMaKHOM HIIA SJIEKTPOHHOM BHJIE.

3.2 Coaep:xaHne OLEHOYHBIX MATEPHAJIOB IPOMEKYTOYHOM aTTeCTALMHA

[IpomexxyTouHast arrectanus OOECIEUYMBACT OICHUBAHHE TMPOMEKYTOUHBIX
pe3yIbTaTOB O0YUEHHUS M0 AUCIUIUIUHE (MOIYJIIO).

Jns oueHKH cTeneHu CHOPMUPOBAHHOCTH KOMIETEHIUM HCIOIb3YIOTCS
OIIEHOYHbBIC MaTEPHUaJIbl, BKIIOUYAIOIINE TECTOBBIC 3aJIaHUsI 1 KOHTPOJIbHBIE BOIPOCHI.
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TecTtoBbIC 3aJlaHud IpEaACTaBIIAIOT coboi COBOKYIIHOCTL TC€CTOBBLIX BOIIPOCOB
TCKYHICTO KOHTPOJIA 110 YUCITY TCKYIIHUX aTTeCTaHHﬁ.

IIprMepbl TECTOBBIX 3aJaHUN POMEKYTOYHOU aTTECTALIAN:

1. Read, translate and retell the text.
A person to whom a personal cheque is offered as payment may fear the bank will not
honor the cheque because of insufficient funds in the drawer’s account. However, accepting a
cheque is much safer if the bank has already agreed to pay the cheque, because only the unlikely
event of the bank’s failure will prevent the payee or current owner of the cheque from receiving the
money due. A personal cheque that has been accepted by a bank in advance of payment is known as
a certified cheque. At the time of certification, the bank draws sufficient funds from the depositor’s
account and sets them aside in a special account to pay the cheque when it is presented. In addition,
the bank marks the front of the cheque with «accepted» Or «certifiedr, the date, and the bank’s
signature.
2. You are applying for a job. Prepare for a job interview with your prospective boss. How
would you answer the following questions:
Why did you choose this line as a career?

Why do you want to work for this company /in this school? Why are you interested in this
job?

Have you done this kind of work before?

What are your long-term goals or career plans?

What kind of training or qualifications do you have?

What do you feel are your greatest strengths?

What do you think of working in a group?

ITpumepHnsiii Tect I1A:

Bonpoc 1

3anoiHUTE MPOIYCKU

The two groups need to build on ... before continuing their discussions.

" common group

" common ground

Bomnpoc 2

Bribepure omnpeneneHue TepMUHY

corporate finance

-~  refers to the management activity and skills required to raise money and use that
money in a company

¢~ acompany's role in relation to the effects of its activities on the community and the
environment

-~ takes place when major changes are made to the structure of a company or group of
companies

¢~ itis a broad term referring to decisions about the goals and future activities of the
company
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Bonpoc 3

[aiite onpeneneHne TEpMUHY

corporate restructuring

the way a company is seen by the public

o~  refers to its values and ways of doing things, unique to each company or group of
companies

~  takes place when major changes are made to the structure of a company or group of
companies

refers to decisions about how to achieve the aims and targets put forward in plans

Bormnpoc 4

3anoiHUTE MPOIYyCKU

In an effort to improve its..................... the company launched a new public relations
campaign.

" corporate image
" corporate strategy
" corporate culture

©"  corporate restructuring

Bonpoc 5

3anoJHUTE MPOMYCKHU

I feel that with a little effort our differences can be ... out.

T ironed
T iron
Bonipoc 6

3anoiHUTE MPOIYyCKU

Although we ... on the price, we were not able to agree on the payment period.

" agreed

" agree
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3.3 OueHka ycneBaeMOCTH 00y4arOUIUXCS

Tekymuii KOHTPOJIb YCHEBAEMOCTH W NPOMEXKYTOYHAs AaTrTecTauus II0

JTUCIUTIINHE (MOJIYIIO) OCYIIECTBISIETCS B COOTBETCTBUM C OaUTbHO-PEUTHHTOBOM

CUCTEMOU TIO

100-0ajuTbHOM  MIKAJIE.

bannbHbIC OOCHKHU JIsI KOHTPOJIBHBIX

MeponpusTUi TpeAcTaBieHbl B Tabmuie 3.2. Ilepecuer cymmbl OajioB B
TPaJUIIMOHHYIO OLICHKY TIpeCTaBiieH B Tadmule 3.3.
Ta6numa 3.2
banbHbIE OLIEHKH 711 KOHTPOJIBHBIX MEPOIIPUATUI
Haumenosanue MaxkcumanbHblii | MakcuMmanbHbl | MakcuManbHBIN Beero 3a
KOHTPOJILHOTO Oay Ha epByr0 | Oayut 3a BTOpyro | 0ait 3a TpeThio N
MCPOIPUATHA aTTeCTaluro aTTeCTaluro aTTeCTaluro P
2 ceMecTp
TectupoBanue 10 10
YcTHBIN onpoc Ha 8 8 8 24
3aHATUHN
KoHnTtposbHas padota 5 5 6 16
Hroro (MmakcumymM 3a 13 13 24 50
epuoI)
3auer 50
Htoro 100
Tabmua 3.3.

[ITxana OLIEHKM HA MPOMEKYTOYHOM aTTECTALNU

Bripakenue B 6anmax

CI10BECHOE BBIpAKEHUE
npu hopMme POMEKYTOUHOM
aTTECTAaINH - 3a4eT

CrnoBecHOE BbIpaXKeHUE
npu popme IPOMEKYTOUHOH
aTTECTAINH - YK3aMEH

ot 86 10 100 3auTeHo Ot1nu4yHO

ot 71 mo 85 3auTeHo Xopouio

ot 51 1o 70 3auTeHO Y 10BIETBOPUTENBHO
1o 51 He 3aureno He ynoBieTBopuTesibHO
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4 OBECTIEYEHUE JUCHUATIIMHBI (MOLY.JIS)

4.1 YuyeOHO-MeTOOMYEeCKOe W  HHPpopManMOHHOe  olecrmevyeHHe
AMCHUILIUHBI (MOAYJIs1)
4.1.1 OcHoBHas IUTEpaTypa:

1. AnpapocoBa WM.I'. [lemoBOM aHTIIMHUCKUANM S3BIK JJI1 3KOHOMHCTOB H
MeHemxepoB. Mocksa: FOctumus, 2018. - 310 c.
2. PasymoBckas, B. A. IlpodeccuoHaibHO  OpHEHTHUPOBAHHAS

KOMMYHUKAIIMSI HA aHTJIMMCKOM SsI3bIKE JJIsI SKOHOMHUCTOB = Professionally-oriented
Communication in English for Economists [OnekTpoHHbI pecypc]: yueOHOe
nocobue / B. A. Pazymosckas, H. B. Kiiumosuu, FO. E. BanbkoBa. — KpacHosipck:
CdY, 2018. — 212 ¢. — Texkct: anekTpoHHbIN // JIaHb: 37E€KTPOHHO-OMOIMOTEUHAS
cuctema. — URL: https://znanium.com/read?1d=342139

4.1.2 lonoJiHUTeILHAS JINTEpPATypa:

1.Mouceepa, T. B. AHrIuiCKHH SI3bIK IS SKOHOMHCTOB [DJIEKTPOHHBIN
pecypc]: yue6Hoe mocodme mis By3oB / T. B. MowuceeBa, H. H. [launa, A. IO.
Mupokux. — 2-e uzf., nepepad. u non. — M.: U3znarensctBo KOpaiit, 2020. — 157
c. — (Boicmiee o6pazoBanue). — Tekcer: anektponnbiii / OBC HOpaitt [caiiT]. —
URL: https://urait.ru/viewer/angliyskiy-yazyk-dlya-ekonomistov-455198#page/1

2. Kimumona U.U., llupoxkux A.lO., BacwOuena JI.I'. JleqoBoit aHriauickuit
a3bIKk. MockBa: Knopyc, 2017- 274 c.

3. Kapnosa T.A., Bockosckasa A.C., 3akuposa E.C., {unenko JLII. JlenoBoit
aHrinuickui s3eIKk. Mocka: Knopyc, 2017-130 c.

4.1.3 MeTtoanyeckue MaTepHaJIbI

1. Hauunenxo, JI. II. AHrmumiickuii s3bIK myisi 3koHOMHCTOB (B1—B2)
[DneKTpOHHBIN pecypc]: ydeOHuK u npakTukyMm ais By3oB / JI. I1. Jlanmnenko. — 3-e
u3a., uenp. u gon. — M.: UznarensctBo IOpaiit, 2020. — 130 c. — (Beicuiee
obpaszoBanme). — Tekct: osnexkrponHsii // DbC IOpaiit [caiit]. — URL:
https://urait.ru/viewer/angliyskiy-yazyk-dlya-ekonomistov-b1-b2-452042#page/1

2. OxotnukoBa JI.B., bananguna 1./1., Uuctakoa C.B. JlenoBoii aHMIUMCKUMA
S3bIK. Y4eOHO-MeToauueckoe nocodue. Yensaouuck: M3narensctBo YenstOMHCKOrO
rocyaapCcTBeHHOro yHuBepcurera, 2017- 155 c.

3.YBapos, B. 1. Aurnmiickuii si3bik 17151 skoHoMUCTOB (A2—-B2). English for
Business + ayanomarepuansl B DbC [DnekTpoHHbIN pecypc]: yUeOHUK U MPAKTUKYM
s By3oB / B. U. YBapoB. — 2-e u3n., nepepad. u mon. — M.: M3garenscTBO
FOpaiit, 2020. — 393 ¢. — (Bricmiee oOpa3zoBanue). — Tekct: snexrporHsiii / DbC
FOpaiit [caiiT]. — URL: https://urait.ru/viewer/angliyskiy-yazyk-dlya-ekonomistov-
a2-b2-english-for-business-audiomaterialy-v-ebs-450598#page/1

4. David Cotton, David Falvey, Simon Kent Market Leader 3rd Edition Pre
Intermediate Course Book, 175 p.
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5. David Cotton, David Falvey, Simon Kent Market Leader 3rd Edition
Intermediate Course Book, 176 p.

4.14 IlepeyeHb HWH(POPMALUMOHHBIX TEXHOJOTMH MW 3JIEKTPOHHBIX
PecypcoB, UCIIOJIb3yeMbIX NMPH OCYHIECTBJIEHHH 00pa30BaTeIbHOIO Mpouecca mo
AUCUUILINHE (MOIYJIIO)

Opranu3oBaHo B3aUMOJCHCTBHME OOY4YAIOMIETOCs W  NpernojaBareis C
HCIIOJIb30BaHUEM DJIEKTPOHHON MH(pOpMaIimoHHO-00pa3zoBaTenbHOM cpenbl KHUTY -
KAMN.

l. ["apeeBa P.3. «MHOCTpaHHBI A3BIK npodeccuoHaIbHON
HaIpaBICHHOCTH» [DIEKTPOHHBIA pecypc|: Kypc AMCTAHIIMOHHOTO OOYyYEHUS TIO
HampaBJICHUI0O  NoAroToBku  maructpoB  38.04.01  «MHOcTpaHHBId  S3BIK
npodeccuonansuoit HanpasienHoctn» / KHUTY-KAUW, Kazans, 2016 — loctyn 1o
JIOTUHY 51 I1apOJII0. URL:
https://bb.kai.ru:8443/webapps/blackboard/execute/staffinfo/manageStaffinfo?course
_id= 14629 1&mode=view&mode=cpview

2. CTpyKkTypa JeJ0BOr0 MHChMa B aHTJIMMUCKOM s3bIKe. PeXmM moctyma:
https://puzzle-english.com/directory/business-letter

3. Cross Cultural Communication. Pexum JOCTyTa:
https://www.communicationtheory.org/cross-cultural-communication/

4.  Negotiation skills. Top 10 tips. Pexum JOCTyIa:
https://www.youtube.com/watch?v=0y0OMD2nsZVs

5.  How to Write a Business Letter (with Pictures) - wikiHow. Pexum
noctyna: https://www.wikihow.com/Write-a-Business-Letter

4.1.5 Ilepeyenb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKANUOHHOM
cetu «HWHTEpHeT», nNpoPeccHOHANBHBIX 0a3 [JAaHHbIX, HWH(OPMANUOHHO-
CIPABOYHBIX CHCTEM, MCIOJIb3yeMbIX NPH OCYLIECTBJICHUM 00pPa30BaTeJIbHOIO
npouecca 1mno AMCuuIvInHe (MOAYJII0)

1. DnexkTpoHHO-OMONMMOTEUHAs cUCTeMa y4eOHOM W HAy4YyHOW JHUTEpaTyphl
«Jlanp». URL:https://e.lanbook.cony/.

2. DAeKTpOHHO-OMOIMOTeYHas cUcTeMa Y4YeOHOW W Hay4YHOH JuTepaTypbl
«Znanium/comy». URL: https://znanium.com/

3. DnexTpoHHO-OMOMMOTEUHass CUCTeMa y4eOHON M HaydHOM JIUTEpaTyphbl
«tOpaiit». URL: https://urait.ru/catalog/full

4. Hayuno-texumnueckast oubnanoreka KHUTY-KAU um. H.I'. YeraeBa. URL:
http://elibs.kai.ru/

5. DnexktponHO-0nMOmMoTeyHas cuctema THT: http://tnt-ebook.ru/
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4.2 MartepuajibHO-TeXHUYECKOe olecredyeHUe AMCHUILIMHBI (MOXYJIs) U
TpedyeMoe MporpaMMHoOe odecriedeHue

Onucanne MaTepualbHO-TEXHUYECKOW 0a3bl U MPOrPaMMHOTO 0OecredyeHus,
HE00X0MMOro JJIsl OCYILECTBJIEHUSI 00pa30BaTEIbHOrO Mpolecca MO JUCLUILINHE

(MOyJTI0) IPUBEACHO COOTBETCTBEHHO B Tabnumax 4.1 u 4.2.

Tabmnura 4.1

MarepuanbHO-TEXHUYECKOE 00eCIeYeHUE TUCIUTUTMHBI (MOTYJIs)

HaumenoBanue Buna
Y4eOHBIX 3aHATHHA

HaumenoBanue yueOHOIA
ayJUTOpHUH,
CIeLUaIU3UPOBAHHON
nabopaTtopuu

[Tepeuens HEOOXOIUMOTO
000py/TIOBaHHUS U TEXHUYCCKUX CPEJICTB
oOydeHus

[IpakTueckue 3aHsATUS

VYyeOHas ayuropus AJis
IIPOBEICHUS IPAKTUYECKUX
3aHATUH, TPYNIIOBBIX U
VHVBUTy QJIbHBIX
KOHCYJIbTAIUM, TEKYILEro
KOHTPOJIS U
IIPOMEKYTOUHOU
arrectauuu (JI. 211)

- Y4eOHbIE CTOJIbI, CTYJIbS;

- 10CKa;

- CTOJI IIPENOAABATEIS;

- HarJIsAHbIE TTOCOOMS.
MYJIbTUMEUNHBIA IIPOEKTOP;
- PC;

- HACTEHHBIN JKPAaH;

- aKyCTUYECKHUE KOJIOHKH.

CamocrositenpHas padbora

IHomemenue s
CaMOCTOSITENIbHOM paboThI
cryaenta (JI. 112)

- IEPCOHAJILHBIN KOMITBIOTED;
- KK monutop 197;

- CTOJIbI KOMITBIOTEPHBIE;

- y4eOHBI€ CTOJIbI, CTYJIbS.

Tabnuma 4.2

JInmeH3MOHHOE U CBOOOTHO PacIpOCTpaHsIeMOe TPOrpaMMHOE 00ECTICUeHUE, B TOM
YHCIIe OTEYECTBEHHOTO TIPOM3BOJICTBA, UCIIOJIB3YEMOE MPH OCYIIECTBICHUH
00pa3oBaTEIBLHOIO MpOoIecca MO JUCHUIUIUHE (MOJIYIIIO)

IIpousBonurens Crioco6 pacrpocTpaHeHus
Ne HanmenoBanue nporpaMMHOro (JIMLIEH3MOHHOE WIIH
n/m obecrniedeHus CBOOOHO
pacnpoCcTpaHsIeMOe)
1 Microsoft Windows 7 Microsoft, CIILIA JIurieH3nonHoe
Professional Russian
2 | Microsoft Office ProfessionalMicrosoft, CIILIA JInien3noHHoe
Plus 2010 Russian
3 | AuTuBupycHas nporpamma  |JlaGopaTtopust JInueHnsnonHoe
Kaspersky Endpoint Security 8 [Kacnepckoro, Poccus
for Windows
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5 OCOBEHHOCTH PEAJM3ALIMUA JUCLHUIIJIMHBI (MOIY.JISI)
TSI JIML C OTPAHUYEHHBIMM BO3MOKHOCTSIMM 3/10POBbSI U
WHBAJIAIOB

OOyuenve Mo auCHUIUIMHE (MOAYJIO) OOYYalOImUXCS C OrpaHUYEHHBIMU
BO3MOXKHOCTSIMH 3JIOPOBbSI M1 MHBAIHMIOB OCYIIECTBISETCS C Y4ETOM OCOOCHHOCTEH
NCUXO(U3UUECKOTO PA3BUTHUSA, WHIWBHIYATIbHBIX BO3MOXXHOCTEH U COCTOSHUS
3I0POBbS TAKUX 00YUYAIOITIXCA.

OOyueHne JIMIl ¢ OTPAaHUYCHHBIMH BO3MOXHOCTSIMU 3/JI0POBbSI M1 WHBAJIHIOB
OpraHU3yeTCs KaK COBMECTHO C APYTHMMH OOYYaloImMMHCS, TaK U B OTACIbHBIX
rpyIImax.

JUist U1y ¢ OrpaHMYCHHBIMA BO3MOXHOCTSIMH 37I0POBbS M WHBAIUJIOB
IPEeTyCMOTPEHBI JOTOJIHUTEIbHBIC OIICHOYHBIE MaTepHalibl, IMEpPeUYeHb KOTOPHIX
yKa3aH B Tabsuiie 5.1.

TaOmura 5.1

I[OHOJIHI/ITGJ'IBHI)IC Marcpualibl OUCHUBAHMWA OJIA JIUIL ¢ OTpaHHYCHHBIMHA
BO3MOKXHOCTAMHU 310POBbA U HHBAJINI0B

Bunbl 1010THUTENBHBIX OLIEHOUHBIX | DOPMBI KOHTPOJIS U OLIEHKH
Kareropuu obyuaromuxcs
MaTepUajoB pe3ynbTaToB O0yUeHUs
C HapylIeHHsIMU ClTyXa TecTpl, KOHTPOJIBbHBIE PadOTHI, [IpenmyniecTBEHHO
MUCHbMEHHBIE CAMOCTOSITENIbHBIE paOOThl, |  MUChbMEHHAs MPOBEpKa
BOIPOCHI K 3a4eTy (IK3aMeHy)
C HapylIeHUSIMH 3pEHUS YCTHBIN onpoc MO TEPMUHAM, [Ipenmy1iiecTBEHHO yCTHAsI
cobeceJ0BaHHUE 110 BOIIPOCAM K 3a4eTy | IpOBepKa (MHIUBUAYAIBHO)
(9K3aMeHy)
C HapyueHus MU OTIOPHO- Pelienue qucTaHIIMOHHBIX TECTOB, [IpenmyiiecTBEHHO
JBUTATEIBHOTO armapara | KOHTPOJIbHBIE pa0OThl, MTUCHbMEHHBIC |AUCTAHIIMOHHBIMU METOJaMHU
CaMOCTOSITeNIbHbIE pabOThI, BOMPOCH K
3a4ery (PK3aMeHy)

JUiss v ¢ OrpaHUMYEHHBIMH  BO3MOXKHOCTSIMH  37I0POBbSl U MHBAJIHJIOB
npeaycMaTpuBaeTcs JOCTynHas ¢opMma NpeJOCTaBICHUS 3aJaHUi  OLEHOYHBIX
CPEIICTB, HAIPUMED:

— B TIeyaTHOU popme;

— B IIe4aTHOM (popme ¢ yBeIMYEHHBIM MIPUPTOM;

— B hopMe FIIEKTPOHHOTO JOKYMEHTA;

— METOJIOM YTCHHUSI aCCUCTEHTOM 3a/1aHUS BCIYX.

JlumiaMm ¢ OrpaHMYEHHBIMH BO3MOXHOCTSIMH 370pPOBbS U  HMHBAJIHIaM
YBEJIMYUBACTCS BpeMsi Ha TIOJTOTOBKY OTBETOB Ha KOHTPOJIbHBIE BOMPOCHL. Jms
TaKUX OOYyYaIOIIUXCS TMpeayCMaTpuBaeTcs IOCTymHas (opMa MpeaoCTaBICHHS
OTBETOB Ha 33/1aHUs, & UMEHHO:
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— MMUChbMEHHO Ha Oymare;

— Ha0Op OTBETOB HAa KOMIIBIOTEPE;

— Ha0Op OTBETOB C UCIOJIL30BAHUEM YCIYT aCCUCTEHTA,;

— MPEJICTABIICHUE OTBETOB YCTHO.

[Tpy HEOOXOAMMOCTH ISl JTUIL C OTPAHUYEHHBIMU BO3MOXKHOCTSMH 3I0POBbS U
WHBAJIMJIOB MPOIEIypa OLIEHUBAHUS PE3YJbTaTOB OOYyUYECHHUS MOKET MPOBOJUTHCS B
HECKOJILKO DTaIoB.

Y4yeOHO-MeTOAMUECKUE MaTepuajabl JJISI CaMOCTOSITEIbHOW U ayJIUTOPHOM
paboThl OOYYAIOIINXCS W3 YHCJIA JIUI] C OTPAaHUYCHHBIMUA BO3MOKHOCTSIMU 3JI0POBbBS
¥ WHBAIUIOB MPEIOCTABIAIOTCS B (OpMax, aJanTHPOBAHHBIX K OTPAHUYCHHUSIM HUX
3I0POBBSI U BOCHPUSITHS HHGOPMAIIHH.

OcBoeHME AUCIUTUIAHBI (MOIYJISI) TUIIAMHU C OTPAHUYECHHBIMH BO3MOXKHOCTSIMHU
37I0pPOBbsSI M1 MHBAJIWJAMH OCYIIECTBIISICTCS C HCIOJIB30BAaHUEM CPEJCTB OOydeHUSs
OOIIIETO U CIIEIIMAILHOT0 Ha3HAUECHHS.
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[

JIMCT PETUCTPAIMU UBMEHEHUU
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